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Hardfacts

-     Seit 2013 bei Hpool / Aleph

-     Campaign Management

-     Account Management

-     Business Development

-     Meta, Spotify, LinkedIn, Snapchat,      
Microsoft, TikTok, Reddit …



Agenda

Aleph - Who we are

Microsoft

Spotify

Snapchat

Fazit

Reddit



Our purpose is to make 
the world of digital more 

accessible so all 
economies can thrive.



59+ 
walled garden platforms and 
premium inventory mostly 
on exclusive basis

Branding 
advertisers

Performance 
advertisers

3bn+

connected
consumers

Note: “Digital ecosystem” means the global network of stakeholders, including but not limited to digital media platforms, performance and branding advertisers of all sizes, advertising agencies, and consumers, involved in the creation, procurement, management, delivery and consumption of digital advertising.
1 Considers advertisers served in the past twelve months as of December 31, 2022
2 Considers monthly active users by leading digital platform as of December 31, 2022

Local + Export 
Business 

26,000+
Digital advertisers in 130+ 
primarily emerging 
countries in 2022

1

2

We are a crucial link connecting all players in the digital ecosystem
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Our 
solution



representing 60+ digital platforms

Global platform partners

in 140+ growth markets

Local market experts

with localized solutions

Access to all ad solutions 

simplifying financial complexities

Payments

Aleph is the one-stop digital solution for the world’s leading 
digital platforms and advertisers in growth markets 
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Certifying the industry for free

Digital media education



Microsoft
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We play an essential role 
in the lives of over a

BILLION 
CONSUMERS

SEARCH NARRATIVE



#1
desktop 
news and 
information service 

+550M 
monthly readers

Content

MSN: ComScore, Global Data, Oct 2024. Edge: Statcounter, Global Data, 2024. Outlook: ComScore, Global Data, May 2024. M365: Microsoft internal data, FY24 Q4 earnings report, July 2024. Gaming: Microsoft 
internal data, FY24 Q4 earnings report, July 2024. LinkedIn: Microsoft internal data, FY24 Q2 earnings report, January 2024. Microsoft internal data, FY24 Q3 earnings report, April 2024.

Connect at every digital life moment, 
across work, life and play

REIMAGINING ENGAGEMENT

#2
largest 
desktop
browser

Browser

#2
largest mail 
service 190M 
monthly users

Email

1.8x
Growth of daily active 
users since relaunch

Embedded into Bing, 
MSN, Edge, Xbox and 
more

Copilot

+1B
 members

Social

595M
Monthly users

+856M    Across 
our network

Search

#1
most-played video 
game of all time 
(Solitaire) over

+500M
monthly game 
players

Gaming
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A new era of Copilot and PC

REIMAGINING ENGAGEMENT
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People using Microsoft 
consumer services are…

+1.4B
monthly active devices 
running Windows 10 or 11.1

4 

hours per day on 
Windows devices.2

49% more likely to 
be high income.

19% more likely to 
click on an ad.

20% more likely 
to add to cart.

Microsoft
Casual Games

Gaming suite

Copilot
AI companion

Edge
Browser

Bing
Search engine

Outlook
Email application

MSN
Content

GWI Core, Q1 2023-Q1 2024, Global; Comscore, US Data, June 2024; Microsoft internal data, 2024



MSA MARKET EXPANSION 
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With Microsoft, you’re 
reaching a coveted audience

2 Million Users
A valuable, growing audience - 
including millions you’re 
not reaching anywhere else.1

300K
on Microsoft are 
not on Amazon

200K
on Microsoft are 
not on Google

+75%

on Microsoft are 
not on Facebook

1M
on Microsoft are 
not on YouTube

+75%

on Microsoft are 
not on Instagram

+75%

on Microsoft are 
not on Pinterest

2

1 Microsoft Internal data, global.
2 GWI, Monthly site usage, Q1 24-Q4 24 



Desktop Share since Copilot Launch in 
February 2023 vs February 2025
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SEARCH NARRATIVE

Austria Desktop February 2023 February 2025 Change

Bing 11,54% 16,86% +5,32pts

Yahoo 1,38% 2,16% +0,78pts

Google 84,1% 77,62% -6,48pts

Source: gs.statcounter.com search-engine-market-share desktop Austria February 2023 vs. 2025



Microsoft Desktop Search Engine Market Share
Österreich – August 2025
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Google

76,6%

Bing

14,5%

Yandex

1,8%

Ecosia

0,7%

Yahoo

2,8%

DuckDuckGo

3,3%

Quelle: gs.statcounter.com search-engine-market-share desktop Austria August 2025

Gesamtanteil 21,3%



Strong growth of daily active users.

Accessible on phones, Windows, 
Edge, and any web browser.

SEARCH NARRATIVE
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Copilot’s improved 
user experience attracts 
more daily users

Microsoft First Party Data | Oct 2024 – Feb 2025



Ad formats Connected TV Video Display Native
Text

Product
Responsive 
Search Ads

Multimedia 
Ads

What it 
looks like
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Reach customers with 
multiple ad formats

Customize your strategy to meet your marketing 
objectives and optimize your campaigns.

MAXIMIZE REACH MAXIMIZE CONVERSIONS

Build brand awareness with Audience Ads

Sell products 
with Shopping

Foster consideration
with Search

Drive conversions with Performance Max

Copilot in the Microsoft Advertising Platform integrated in workflow

Co
nto
soG
PT
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Our audience 
intelligence 
connects you 
to an audience 
with intent

Profile 
data

Content 
preferences

Search
intent Web 

activity

Demographics

Leverage billions of permissioned 
first-party data points, combined 
across multiple properties, to reach 
your best customers.

SEARCH NARRATIVE



Ziel:
Steigerung der Markenbekanntheit zur Produkteinführung der neuen 
woom go Kinderfahrlinie.

Herausforderung:
Familien effektiv und wirkungsvoll in digitalen Kanälen erreichen.

Lösung:

● Einsatz von Connected TV Ads via Microsoft Audience Ads

● Zielgenaues Targeting über In-Market Audiences

● Kurze, visuell ansprechende Videos in lean-back 
Umgebungen (z. B. Smart TVs)

Ergebnisse:

● 46 % Video Completion Rate – hohe Relevanz und 
Engagement

● 500.000+ abgeschlossene Videoansichten im 
Launch-Zeitraum

● Starke Kosteneffizienz bei hoher Reichweite

Woom Case Study

„Microsoft Advertising’s Connected TV 
solution helped us reach families in premium 
streaming environments […] with impressive 
cost efficiency.“ – Patrick Paluch, woom bikes



Mehr Reichweite & dupliziert in wenigen Klicks

Perfekte Ergänzung zu Google

Warum Microsoft Advertising?
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CTV & Co-Pilot Kampagnen

Innovative Formate

Dort werben, wo Google nicht kann

Corporate friendliness

Targeting durch LinkedIn-Verknüpfung verfeinern

LinkedIn Daten





Spotify 21

Source: GWI Global Study, June 2024
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MAU Spotify Users in 
Austria

+3.1M

Fonte: Spotify Advertiser Insights

55% Premium Users

45% Free Users
Impacted when they listen to music and 
podcasts.
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Source: Spotify Internal Data, 1P_Custom_Austria, Free, Min Age: (None) Max Age: (None), Gender: (All), (All)
Insights are based on the last 28 days of streaming data.

MALE
53.2%

FEMALE
46.8%

Spoken +1047%

EDM +190%

Electronic +85%

Children +82%

World hiphop +69%

Music festival +415%

Running +128%

Party +104%

Gaming +100%

Commute +91%

WHO THEY ARE AND HOW THEY STREAM



Video consumption is 
rapidly growing on Spotify

Source: Spotify First Party Data, June 2024 and May 2024

of users who consume 
video podcasts watch 
them in the foregroundOver 70%

users have watched a 
video podcast on Spotify +170M

increase in 

Video streams+44%





Audio Everywhere 
(Mobile)



Audio Everywhere 
(Desktop)



NEW Display Formats

Browse Display
Search (mobile)

In-feed Display
skippable while streaming



Video Everywhere



Homepage 
Takeover
Benefit from an exclusive 
sponsorship of the homepage for 
a day. This will enable engagement 
with users through a visually 
appealing banner in an interactive 
environment, leading to increased 
traffic to your campaign or 
product.



Sponsored Playlist

Align your brand with 
Spotify’s top franchise 
playlists 
• Maximize brand awareness with your 

target audience

• Build a connection with your audience 
on their favorite playlist

• Amplify your brand’s message with 
exclusive in-playlist media



Verified Page + 
Spotify Codes
Create your own verified Spotify 
Profile and use your Spotify Code 
to print on your packages, 
billboard or website.



Spotify ist der tägliche Begleiter in allen Alltagssituationen

Emotionales Werbeumfeld

Warum Spotify Advertising?
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Mit Audio, Video und Display 

On- und O-Screen werben

Easy Access to Spotify Ads

Neuer Ad Manager

Targeting ab 13 Jahren möglich inkl. Interessentargeting

Ad Policy



Snapchat



9:16 Format von Insta & TikTok Kampagnen nutzbar

Keine Sujet-Anpassungen

Warum Snapchat Ads?
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Durchschnilich 12 Sekunden Nutzung der Ads

Engagement mit AR

Kein Community Management notwendig

Brand Safety

Gambling und Alkohol Werbung erlaubt

Ad Policy



Reddit
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Source:¹Reddit Internal, Global 2024, ²TalkShoppe, Global (US, CA, UK, Aus, DE) Custom Qualitative & Quantitative Find Your People Study, social media users, Sept 2021 - 2022

Reddit’s growth is a function of 
the value of our communities

r/Subreddit

r/Subreddit

r/Subreddit

r/Subreddit

r/Subreddit

#1
platform for 
community²

+16B
posts & comments¹

+100K
communities¹

160M+
US Weekly Average Uniques¹ 

+69% YOY growth



Reddit is where opinions are formed
r/creditcards r/Sephora

r/mattressr/caradvice

What single credit card would 
you  recommend to the average 
spender?

u/redditor1

Best shampoo and conditioner?
(Sephora brands)

u/redditor2

Someone just tell me which 
mattress to buy?!

u/redditor4

Need help finding the right car 
for me

u/redditor3
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Vote

Vote

Vote

Vote



Source: GlobalWebIndex, USA, Q3 2023; vs users on: 

r/fatFIRE

Redditors 
are in the 
highest 
HHI tier, 
surpassing 
social 
competitors 

43%
of redditors are 
“High-Earners” 

(have a high HHI*)



More than 
half of 
high income shoppers 
often-to-always append 
“Reddit” to their search 
when researching for 
products/services on Google

Source: Reddit Custom Survey, U.S., 2023 “Shopping Advice!”, n=1000, HHI > $115k, Aug 2023

65% 
of redditors 
research online 
before buying



Reddit Ads functionality at-a-glance
Image Video CarouselFree-form

Ads products



Hohe Interaktion in authentischen Diskussionen

Engagierte Community

Warum Reddit Ads?
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Durchschnilich Nutzer mit höchstem HHI

Höchstes HHI

Botschaften wirken glaubwürdig im Umfeld

Weniger Werbeauslastung

Interessen- & Community-basiertes Targeting möglich

Präzises Targeting



Fazit



Warum?

Das volle Potential von Digitalkampagnen nutzen

Reichweite vergrößern
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Durch kostengünstigere Plaformen im Media Mix 

Kosten reduzieren

Dort werben, wo die Zielgruppe ist

Richtig diversifizieren

Der Zugang gibt und Know How liefert!

Ein Partner ….



Plattform Platzierungen Reichweite/Market Share Zusammenfassung

Microsoft 
Advertising

Search Ads
Audience Ads (Display, 
Video)

21,3% Market Share Ergänzt Google um zusätzliche Reichweite und einfache 
Kampagnenduplikation, bietet innovative Formate wie CTV 
und Co-Pilot sowie Werbemöglichkeiten in Bereichen, in 
denen Google nicht vertreten ist. Durch die Verknüpfung mit 
LinkedIn-Daten lassen sich Zielgruppen besonders präzise 
ansprechen.

Snapchat Snap Ads
Story Ads
Collection Ads
Snap Commercials
AR Lens

2.7 Mio. MAU Snapchat Ads ermöglichen die einfache Nutzung 
bestehender 9:16-Formate von Instagram und TikTok und 
bieten hohes Engagement durch AR mit durchschnittlich 12 
Sekunden Interaktion. Snap ist brand safe ohne Community 
Management und erlaubt Werbung in Bereichen wie 
Gamblin und Alkohol.

Reddit Promoted Posts, Promoted 
Video, Carousel Ads, 
Conversation Ads, 
Takeover Ads 

3.5 Mio. User Zugang zu einer engagierten Community mit authentischen 
Diskussionen. Ermöglichen zielgerichtete Ansprache durch 
vielfältige Formate. Dank hohem Nutzer-Engagement, 
speziellen Targeting-Optionen und weniger 
Werbeauslastung lassen sich Botschaften glaubwürdig 
platzieren.

Spotify Audio
Video
Display
Sponsored Playlists
Homepage Takeover

1.4 Mio. MAU Ein emotionales Werbeumfeld mit Werbung sowohl On- als 
auch Off-Screen durch Audio, Video und Display. Durch den 
neuen Ad Manager ist der Zugang erleichtert, und Targeting 
ist ab 13 Jahren inklusive Interessensauswahl möglich.

Plattformübersicht - Cheat Sheet



Plaformvielfalt ist keine 
Herausforderung – sondern eure 

größte Chance, Zielgruppen 
gezielter zu erreichen und 

Budgets eizienter 
einzusetzen.
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Thank you!


