Mehr Wirkung, weniger Standard:

A8
Wie Marken in Osterreich mit
Spotify, Snapchat & Microsoft ’
mehr aus inrem Media-Mix holen Aleph
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Hardfacts
- Seit 2013 bei Httpool / Aleph
- Campaign Management
- Account Management

- Business Development

- Meta, Spotify, LinkedIn, Snapchat,
Microsoft, TikTok, Reddit ...

Christopher Ruzicka

Managing Director
Austria, Switzerland & Belgium
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Aleph - Who we are

Microsoft

Spotify

Shapchat

Reddit

Fazit
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Our purpose is to make
the world of digital more
accessible so all
economies can thrive.

A

Aleph



- I\

We are a crucial link connecting all players in the digital ecosystem Aeph

Local + Export
Business

Performance
advertisers

Branding
advertisers
26,000+
walleq garden platformsland Digital advertisersin 130+
premlulm |.nvebnto.ry mostly primarily emerging
ONGE countries in 2022
5bn+
connected 2
consumers

ding but not limited to digital media platforms, performance and

Company overview | 55



Our
solution
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Aleph is the one-stop digital solution for the world's leading
digital platforms and advertisers in growth markets ‘

@ Global platform partners

representing 60+ digital platforms

@) Local market experts

——
in 140+ growth markets

@, Access to all ad solutions

with localized solutions

s=|  Payments

simplifying financial complexities

U Digital media education

Certifying the industry for free
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SEARCH NARRATIVE

B® Microsoft Advertising

We play an essential role
in the lives of over a

BILLION
CONSUMERS



REIMAGINING ENCAGEMENT

Connect at every digital life moment,
across work, life and play

» JC &

Content Browser Email

T
p

Search

595M

',i in

Copilot Social

#1 #2 #2 1.8x +1B

Monthly users

+856M  Across

our network

Growth of daily active members
users since relaunch

desktop largest largest mail
news and desktop service 190M
information service browser monthly users

+550M

monthly readers

Embedded into Bing,
MSN, Edge, Xbox and
more

MSN: ComScore, Global Data, Oct 2024. Edge: Statcounter, Global Data, 2024. Outlook: ComScore, Global Data, May 2024. M365: Microsoft internal data, FY24 Q4 earnings report, July 2024. Gaming: Microsoft
internal data, FY24 Q4 earnings report, July 2024. LinkedIn: Microsoft internal data, FY24 Q2 earnings report, January 2024. Microsoft internal data, FY24 Q3 earnings report, April 2024.

BB Microsoft Advertising

Adnvision | Bl |
Mzt o, () XBOX

Gaming

#1

most-played video
game of all time
(Solitaire) over

+500M

monthly game
players




REIMAGINING ENGAGEMENT

A new era of Copilot and PC

+1.4B

monthly active devices
running Windows 10 or 11.!

4

hours per day on
Windows devices.?

9 w
MSN Microsoft

Content Casual Cames
Gaming suite

B® Microsoft Advertising

2 € L

Copilot Edge Bing Outlook

Al companion Browser Search engine Email application

GWI Core, Q12023-Q12024, Global; Comscore, US Data, June 2024; Microsoft internal data, 2024

People using Microsoft

consumer services are...

49%
19%

‘ZO%

more likely to
be high income.

more likely to
click on an ad.

more likely
to add to cart.



MSA MARKET EXPANSION

With Microsoft, you're 2 Million Users
reaching a coveted audience A\valuakieNgrowing audiar ol

including millions you're
not reaching anywhere else.’

COID"

300K +75% 200K +75% +75% 1M

on Microsoft are on Microsoft are  on Microsoft are on Microsoft are on Microsoft are on Microsoft are
not on Amazon not on Facebook not on Google not on Instagram not on Pinterest not on YouTube

HE p .. 1 Microsoft Internal data, global.
m. Microsoft Advertising 2 GWI, Monthly site usage, Q1 24-Q4 24




SEARCH NARRATIVE

Desktop Share since Copilot Launch in
February 2023 vs February 2025

Austria Desktop February 2023 February 2025 Change
Bing 11,54% 16,86%
Yahoo 1,38% 2,16%

Google 84,1% 77,62% -6,48pts

BB Microsoft Advertising
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Microsoft Desktop Search Engine Market Share
Osterreich - August 2025 -

Gesamtanteil 21,3%

Bing Yahoo DuckDuckGo Ecosia

14,5% 2,8% 3,3% 0,7%
Google Yandex
76,6% 1,8%

Quelle: gs.statcounter.com search-engine-market-share desktop Austria August 2025



SEARCH NARRATIVE

Copilot’s improved
user experience attracts

~-—*-+-'-hHal daily active users
Chart Area

more daily users
Relaunch day
Oct. 29, 2024

| Strong growth of daily active users. \

Accessible on phones, Windows,
Edge, and any web browser.

Nov 24 Dec 24 Jan 25

BB Microsoft Advertising Microsoft First Party Data | Oct 2024 - Feb 2025 15
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ReaCh customers Wlth Customize your strategy to meet your marketing
i objectives and optimize your campaigns.
multiple ad formats

MAXIMIZE CONVERSIONS
Text
Ad formats Connected TV Video Display Native Product
Responsive  Multimedia
Search Ads Ads

| ndess

What it 1}

: ° .‘:“'
looks like R oty ‘1‘5
I
@
Build brand awareness with Audience Ads % Drive conversions with Performance Max %

Foster consideration Sell products

with Search g with Shopping

Q Copilot in the Microsoft Advertising Platform integrated in workflow o

B® Microsoft Advertising



SEARCH NARRATIVE

Our audience o
intelligence

connects you

to an audience 9
with intent

Demographics

Content
preferences

Leverage billions o‘f permlsspned ) Search
first-party data points, combined \ intent

across multiple properties, to reach
your best customers.

BB Microsoft Advertising



Woom Case Study

Ziel:
Steigerung der Markenbekanntheit zur Produkteinfiihrung der neuen
woom go Kinderfahrlinie.

Herausforderung:
Familien effektiv und wirkungsvoll in digitalen Kanalen erreichen.

Loésung:
° Einsatz von Connected TV Ads via Microsoft Audience Ads
° Zielgenaues Targeting uber In-Market Audiences

° Kurze, visuell ansprechende Videos in lean-back
Umgebungen (z. B. Smart TVs)

Ergebnisse:

° 46 % Video Completion Rate — hohe Relevanz und
Engagement

° 500.000+ abgeschlossene Videoansichten im
Launch-Zeitraum

° Starke Kosteneffizienz bei hoher Reichweite

»Microsoft Advertising’s Connected TV
solution helped us reach families in premium
streaming environments [...] with impressive
cost efficiency.“ — Patrick Paluch, woom bikes
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Warum Microsoft Advertising?

‘ Perfekte Erganzung zu Google
Mehr Reichweite & dupliziert in wenigen Klicks

Innovative Formate
CTV & Co-Pilot Kampagnen

‘ Corporate friendliness
Dort werben, wo Google nicht kann

LinkedIn Daten

Targeting durch LinkedIn-VerknUpfung verfeinern






2Qhours E=D
perday

cleaning
commuting walking m
Ceine ] eor

Source: GWI Global Study, June 2024
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+ 3 55% Premium Users
[ ]

45% Free Users

MAU SpOtify Users in L:\;Zic;getcsj-when they listen to music and
Austria

Fonte: Spotify Advertiser Insights



WHO THEY ARE AND HOW THEY STREAM

WHO THEY ARE

0-17

18-24

w 25-34
0]

< 34-44

45-54

55+
o
wi
a
4
w
()

HOW THEY STREAM

DISTINCTIVE PLATFORMS

DAYPARTS

Morning Drive Time
(6AM - 10AM)

Midday (10AM -
3PM)

Afternnon Drive
(3PM - 7PM

Overnight
(Midnight — 6AM)

WHAT THEY LISTEN TO

DISTINCTIVE GENRES

DISTINCTIVE MOMENTS



Video consumption is
rapidly growing on Spotify s

0 increase in
+44 /O Video streams

O of users who consume
Ove r 7 O /O video podcasts watch Orlando Bloom [VIDEO]
What Now? with Trevor Noah

them in the foreground

1 7 M users have watched a
+ video podcast on Spotify




How to
adwvertise
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Your music will continue after the break

OHNE
ZUCKER

B+C
VITAMINE

IKEA . waterdrop

Advertisement Advertisement

.. Artisan Market

Advertisement

nsi — 0:00 -0:20 0:00 -0:23

0:02 0115
cw @ o cw @ e

& M M 5
-10% auf alle Kiichen* mmmnmcm Jetztkaufen

. :
ave 10% on your first grocery A
box delivery

A
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9:41

O search ©

Q What doyou want to listen to?

Start browsing

ARye
~

Audiobooks

Advertisement
Waggery

In-feed Display
skippable while streaming

What We Need @

Georgina Birch

1:26 -0:37

Discover something new

Georgina Birch @ N

Q [} I = @ u

Your Library Premium S

&o:tthe‘artist ULUUIII i

y Formats




YOUR LIBRARY
Your Daily Mix
Recently Played
Songs

Albums.

@ New Playlist

A

Aleph

ADVERTISEMENT

Cody’s Beverage Company

LEARN MORE



‘ Q What do you want to play?

Homepage
Takeover

Benefit from an exclusive i
sponsorship of the homepage for ' % - -
a day. This will enable engagement E S T e @‘ g
with users through a visually
Made For Ashish Kumar D Kahar

appealing banner in an interactive

environment, leading to increased _ ' @
traffic to your campaign or o o o
product.

e swd




Sponsored Playlist

O v
(©) Radio SEPHORA: ?’, | _LL :
Align your brand with ‘ /= IRRESISTIBEE
Spotify’s top franchise

playlists  |—

LE NOUVEAU PARFUM

JE DECOUVRE

Recently played SR

* Maximize brand awareness with your RSz i
target audience

019 (=]

g1 Top 50

* Build a connection with your audience
on their favorite playlist

GLOBAL

Alors on danse

] y . Jazz Club WV Lo-Fi House Mid90s ! Global Top 50
* Amplify your brand’s message with e | e e SRl e e N
exclusive in-playlist media

& LN ORI = @) —

sssssss 035 e 301




Verified Page +
Spotify Codes

Create your own verified Spotify
Profile and use your Spotify Code
to print on your packages,
billboard or website.

Bibliothek

Playlists  Kinstlertinnen

Q

[

174

D
Playlist - Domingili

Ty Dolla $ign
Kiinstlertin

Kid Ink
Kiinstler*in

Tyga
Kiinstler*in

Major Lazer
Kiinstler*in

Calvin Harris
Kiinstlertin

Bloodhound Gang
Kinstler*in

The Offspring
Kiinstler*in

Red Hot Chili Peppers
Kinstler*in

+
®  Neue Chrome-Version verfiigbar
@© Appinstallieren

[ Q Wasmachtest du wiedergeben? =

Premium entdecken

+ Erstellen "

& ol

Baile BARILLA

9 6ffentliche Playlists - 542.863 Follower*innen

Zuletzt =

Folgen | c:°

Offentliche Playlists

Alle anzeigen

i =) A
-
P .
2‘ / g
y LY 4

& 4 = e 7 h*

=LY

MINUTI MINUTI

CARBONARA gsmsnml NS e < <

Absolute Carbonara  Mixtape Spaghetti Boom Bap Fusill Moody DayLinguine  Pleasant Melancholy ~ Best Song Penne Top Hits Spaghetti

4437 30999 15.040 1 Penne
5.814 Follower*innen

10.395 Follower*innen 6.988 Follower*innen

2@ P
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Warum Spotify Advertising?

Emotionales Werbeumfeld

Spotify ist der tagliche Begleiter in allen Alltagssituationen

On- und Off-Screen werben
Mit Audio, Video und Display

Neuer Ad Manager
Easy Access to Spotify Ads

Ad Policy

Targeting ab 13 Jahren maéglich inkl. Interessentargeting

A

Aleph

58
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Warum Snapchat Ads?

Keine Sujet-Anpassungen

9:16 Format von Insta & TikTok Kampagnen nutzbar

Engagement mit AR

Durchschnittlich 12 Sekunden Nutzung der Ads

Brand Safety

Kein Community Management notwendig

Ad Policy

Gambling und Alkohol Werbung erlaubt

A

Aleph

355
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Reddit’s growth is a function of
the value of our communities

#1

platform for
community?

+16B

posts & comments'

+100K

communities'

| ¥g

160M+

US Weekly Average Uniques'
+69 /o YOY growth

r/Subreddit L.

r/Subreddit

r/Subreddit

r/Subreddit



Reddit is where opinions are formed
r/Sephora

u/redditor1 / tor2
What single credit card would oo

g Best shampoo and conditioner?
you recommend to the average (Sephora brands)
spender?
@ Vote b () Comment /7 Share 4 Vote L () Comment /7 Share
u/redditor3 u/redditor4
Need help finding the right car Someone just tell me which
for me mattress to buy?!
4 Vote O, () Comment /7 Share 4 Vote I, () Comment /> Share

39



of redditors are

Redditors |
are in the e

surpassing
social
competitors




More than
half of 65%

high income shoppers esearch online
often-to-always append before buying
“Reddit” to their search
when researching for
products/services on Google

Source: Reddit Custom Survey, U.S., 2023 “Shopping Advice!”, n=1000, HHI > $115k, Aug 2023



Ads products

Reddit Ads functionality at-a-glance

Free-form

9:41 ol T @

— Home v Q Q

e u/CampGlow Promoted

llluminate Your Adventures with
Camp Glow: Lighting Solutions — [yassegerEsas
for Every Journey 0N

Camp Glow is your ultimate companion
for all your outdoor lighting needs. From camping trips to off-
trail adventures, our sustainable, impact-resistant, and

stormproof lanterns and headlamps are designed to keep y...

20 & D19 1, Share

— Home v Q Q

e u/CampGlow Promoted

With Camp Light, it's only lights out when you
say it is. Lifetime LEDs never need replacing
and produce up to 800 lumens.

Camp Glow +

RIBACKGOUNTRY JUST
GOTBRIGHTER.

N

Learn More

campglow.com

{20 & D9 X, Share

Video

— Home v Q =2

e u/CampGlow Promoted

Looking for a dose of earth this weekend?
You can see it in all its glory with the
rechargeable Camp Glow headlamp.

Camp Glow +,

Learn More

campglow.com

$H20 & e 1, share

Carousel

Home v Q Q

e u/CampGlow Promoted
For camping or glamping, Camp Glow laterns
are lit. Sustainable, impact-resistant, and

stormproof. Swipe to see our newest drop!

AP TGHTS OB

STAARY !IIIiIIIS.

campglow.com

Learn More
kd
{H20 & Do 1, share g



Warum Reddit Ads?

©

©

©

©

Engagierte Community

Hohe Interaktion in authentischen Diskussionen

Hochstes HHI

Durchschnittlich Nutzer mit hochstem HHI

Weniger Werbeauslastung

Botschaften wirken glaubwdUrdig im Umfeld

Prazises Targeting

Interessen- & Community-basiertes Targeting moglich

A

Aleph

43
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Warum?

A

Aleph

A

Aleph

A

Aleph

A

Aleph

Reichweite vergrofern

Das volle Potential von Digitalkampagnen nutzen

Kosten reduzieren

Durch kostengunstigere Plattformen im Media Mix

Richtig diversifizieren

Dort werben, wo die Zielgruppe ist

Ein Partner ....

Der Zugang gibt und Know How liefert!

A

Aleph

45



Plattformubersicht - Cheat Sheet

A

Aleph

Microsoft
Advertising

Snapchat

Reddit

Spotify

Search Ads
Audience Ads (Display,
Video)

Snap Ads

Story Ads
Collection Ads
Snap Commercials
AR Lens

Promoted Posts, Promoted
Video, Carousel Ads,
Conversation Ads,
Takeover Ads

Audio

Video

Display

Sponsored Playlists
Homepage Takeover

21,3% Market Share

2.7 Mio. MAU

3.5 Mio. User

1.4 Mio. MAU

Erganzt Google um zusétzliche Reichweite und einfache
Kampagnenduplikation, bietet innovative Formate wie CTV
und Co-Pilot sowie Werbemdglichkeiten in Bereichen, in
denen Google nicht vertreten ist. Durch die Verkniipfung mit
LinkedIn-Daten lassen sich Zielgruppen besonders prazise
ansprechen.

Snapchat Ads ermdglichen die einfache Nutzung
bestehender 9:16-Formate von Instagram und TikTok und
bieten hohes Engagement durch AR mit durchschnittlich 12
Sekunden Interaktion. Snap ist brand safe ohne Community
Management und erlaubt Werbung in Bereichen wie
Gamblin und Alkohol.

Zugang zu einer engagierten Community mit authentischen
Diskussionen. Ermdglichen zielgerichtete Ansprache durch
vielfaltige Formate. Dank hohem Nutzer-Engagement,
speziellen Targeting-Optionen und weniger
Werbeauslastung lassen sich Botschaften glaubwiirdig
platzieren.

Ein emotionales Werbeumfeld mit Werbung sowohl On- als
auch Off-Screen durch Audio, Video und Display. Durch den
neuen Ad Manager ist der Zugang erleichtert, und Targeting
ist ab 13 Jahren inklusive Interessensauswahl maglich.
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fi Werbung
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Plattformvielfalt ist keine Magenta™  =®CvRC
Herausforderung - sondern eure

gréBte Chance, Zielgruppen  CGLI=R
gezielter zu erreichen und

Budgets effizienter Austrian 7>

elinzusetzen. ﬁ

FALKENSTEINER

™
edal your plane
HOTELS & RESIDENCES ﬁ

@géé(/ﬂég/ygf nmac ALBERTINA




Thank you! ’ \
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