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Marketing Markus

Main-Persona

W Alter: 42 Jahre
W Position: Head of Marketing

N Wohnort: Salzburg
W pendelt taglich mit dem E-Auto

W Interessen: Innovation, Online
Marketing-Trends, K

N Hobbys: Laufen, Padel & Lesen
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Die Challenge



X-Milliarden, aber wen wollen wir erreichen?

Weltbevolkerung hat sich mehr als verdreifacht (1950-2025)
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https://www.worldometers.info/world-population/world-population-by-year/
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Die Audience Targeting Pyramide
Drei Layer — Endlose Moglichkeiten

Behavioral
Action Layer

Contextuadl

Environment Layer

Demographic
Base Layer




Wer sie sind
Drei Layer — Endlose Moglichkeiten

Base Layer



Wo und wann sie interagieren
Drei Layer — Endlose Moglichkeiten

Contextual

Inhalt Inventar :
Environment Layer




Was sie tun, wollen & brauchen
Drei Layer — Endlose Moglichkeiten

Behavioral

Emotionen Actions Intent Affinitaten

Action Layer
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Von Datenpunkten zu Menschen



Das Research Arsenal
(ein Auszug &)



Tatsachliche Handlungen

Absichten



N

ustomer-Profiles, Website/Product Us
earch Query Terms, Campaign Data, £
ecedback/Support, E-Mail Communica
ledia, Transactional, Sales, Reviews, U
GC, Login Patterns, Engagement Met
hurn, Brand Lift Studies, Seasonality,
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Impact Question

Welche First-Party Daten
liegen aktuell noch
herum?



Bildquellen: nbcnews.com, opb.org, opindia.com, newsweek.com, fortune.com




Hallo, anmelden Warenriicksendungen
Konto und Listen ~  und Bestellungen

alle ¥ pampers night pants 5

Pampers Night Pants Gro3e 5, 160 Windeln, 11-17kg, Pampers Einmalige Lieferung (o)
MONATSBOX Night Pants Bieten Zusatzlichen Schutz Fiir Die Ganze Nacht 6 202€(0,39¢/ stiick)

Besuche den Pampers-Store
4,5 %ok ok ofr v 826 Sternebewertungen
GRATIS Lieferung Samstag, 30.

. e 11-17kg | PANT
* 9 S fiir "pampers night pants 5" August
@ 2 Nachhaltigkeitsmerkmale v

Oder schnellste Lieferung
5 700+ gekauft Mal im letzten Monat Morgen, 28. August. Bestellung
: innerhalb 4 Stdn. 5 Min.
e 02¢€
62 (0,39€ / Stiick) © Liefern nach Osterreich
Preisangaben inkl. USt. Abhadngig von der Lieferadresse kann die USt. an der Kasse variieren. Weitere Auf Lager
Informationen.
ES n: Spare 15% dank deiner Baby-Wunschliste Weitere Artikel » Menge: 1 v
Grofie: GroRe 5 (160 Stiick)
GriRe 4 (180 | [GroRe 5 (160 | | GroBe 6 (138 i den Bkt agn
TR ARGy % Stiick) Stiick) Stiick)
L 62,02€ 62,02€ 62,02€
(0,34€ / Stiick) (0,39€ / Stiick) (0,45€ / Stiick)
. ‘ Versand Amazon

Marke Pampers Verkdufer Amazon
Anzahl der Artikel 1 Riickgaben Siehe Amazon
Farbe WeilR Riickgabebedingungen
Art des Siuglingswindel Zahlung Sichere Transaktion
Inkontinenzschutzes ¥ Mehr anzeigen
Altersspektrum Saugling

(Beschreibung)
v Mehr anzeigen
Spar-Abo

Info zu diesem Artikel 5582€(0:35¢ / stick)

¢ Unsere saugfdhigste Pants fiir bis zu 100% Auslaufschutz die ganze Nacht

GRATIS Lieferung Samstag, 30.
August

Versand Amazon

e 2x breitere* Biindchen helfen, Auslaufen rundum die Beinchen zu verhindern (*vs. vorher)
e Stop & Schutz Taschchen hilft, Auslaufen am Riicken zu verhindern

e 360° Fit passt sich den ndchtlichen Bewegungen lhres Babys an fir einen erholsamen Schlaf

6 Jahr /7.8,9 Jahr




Lief - i i i Hallo, anmelden Warenriicksendungen '\ /
aAaMazon.ce © Bsterreich Alle scheibenwischer audi a4 Q i DE - und Bestellungen Einkaufswagen

Konto und Listen ~

= Alle AmazonHaul Bestseller Neuerscheinungen Amazon Basics Angebote Biicher Shopping-Tipps Mode Gutscheine ~ Lebensmittel Prime ~ Kiiche, Haushalt & Wohnen  Elektronik & Foto Spielzeug Baumarkt Computer Sport & Freizeit

1-16 von 151 Ergebnissen oder Vorschladgen fiir "scheibenwischer audi a4"” Sortieren nach: Empfohlen v
Berechtigt zum kostenfreien Versand : 5 % o - x .

? ‘@, ﬁ Michelin Wischblatter: Fiir klare Sicht bei Regen
["] GRATIS-Versand durch Amazon DN

Jetzt bei MICHELIN einkaufen >

Gratis Versand von Amazon in ausgewdhlte MICHELIIII
Lander

Marken

D Bosch

(] Hella

("] MICHELIN
D Continental
[ swr

D Denso

[ HEYNER

- // _—

MICHELIN Perfect Fit 233 MICHELIN Perfect Fit MICHELIN Radius Beam
Scheibenwischer Set Fro...  101H2 Scheibenwischer...  Wischerblatt 475mm —...
ok ki ok ok vy 146 Fok kA 11

Kundenrezensionen

YA ke e 77 & mehr

Fahrzeugkompatibilitdt
[] Auto

Gesponsert @

Ergebnisse nach Ihrem Fahrzeug filtern:

Passform Geben Sie ein neues Fahrzeug ein, um es lhrer Garage hinzuzufiigen und filtern Sie die Ergebnisse unten

O Fahrzeugspezifische Passform
O Kundenspezifische Passform
[] Universelle Passform

Ein neues Fahrzeug eingeben

Ergebnisse fiir scheibenwischer audi a4 werden angezeigt.

Zustand Stattdessen nach scheibenwische audi a4 suchen. .
ke . Autobesitzer
[] Gebraucht Ergebmsse

Erfahre mehr iiber diese Ergebnisse. Auf jeder Produktseite findest du weitere Kaufoptionen.

Preis -
2 EUR - 300 EUR & mehr Gesponsert @ A U d i Q 3
—_— : Wifko Scheibenwischer Kompatibel fiir AUDI A4 Allroad 06.201 6—2025_

o o "\_‘L°S_/ﬁ‘ Frontscheibenwischer und heckscheibenwischer, Set fiir Frontscheibe eckwische

Wegen Werbeaktion verfiigbar um 10 %

Bis zu 20 EUR

20-25EUR

25-35EUR reduziert

Uber 35 EUR GRATIC liafarina €a 20 Aun fiir

Cabrio Familienauto




Endlose Moglichkeiten

Die einzige Grenze ist deine Vorstellungskraft

Lifestyle
Real Estate

Lifestyle
Farmily

Lifestyle
Business & Industry

Lifestyle
Business & Industry

Lifestyle
Conscious Consumption

L5 - Garden Owner
395273933983775106

LS - Werdende Eltern
A1T7508ETRE20405797

LS - B2B - Amazon Business - Agriculture, Forestry and
Fishing Business
425132551736232867

L5 - B2B - Amazon Business - Business with 1-10

employees
3Te765227073086348

LS - Ernaehrungsbewusste
422343616559261493

Customers who purchased items related to a garden

Kunden deren Kaufverhalten darauf hinweist, dass sie
Werdende Eltern sind

Kunden, die anhand der SIC-Codes (Standard Industry
Classification) als Geschaftsmitglieder in der
Landwirtschaft, Forstwirtschaft und Fischereiwesen...

Amazon Business-Konten mit 1 bis 10 Mitarbeitern

Kunden deren Kaufverhalten darauf hinweist, dass sie
Ernashrungsbewusste sind




Tatsachliche Handlungen

Absichten



Qualitat der erklarten Absichten

Amazon

Select and name your audiences

Select the audience behaviors you would like to create an audience for. One audience will be created for each behavior. Audiences listed below will be
based on the products selected above.

Audience behavior @ Audience name & Lookback &
[ ] Product purchase [ }PraductPurchases days Add a deseription

(] Product views [ }Prudutt‘u"iew:'. days Add a description
[ ] similar product views [ }SImPrndutWiews days Add a description

(] Product searches [ }PraductSearches. days Add a description

(] Subscribe & Save [ }Subscribehnds.we Add a description




Qualitat der erklarten Absichten

Amazon

Select and name your audiences

Select the audience behaviors you would like to create an audience for. One audience will be created for each behavior. Audiences listed below will be based
on the brands and product categories selected above.

AUDIENCE BEHAVIOR @ AUDIENCE NAME & LOOKBACK @

(] Brand views 30 days Add a description

(] Brand purchases 30 days Add a description

(] similar brand views 30 days Add a description




Affinity Insights

Amazon

Audience: LS - DE International Travelers (Southeast Asia)

Status: Active Data provider: Amazon

ID 32B0922357683791959
Description DE International Travelers (Southeast Asia)

Category Lifestyle

Overlapping audiences  Demographic insights Retail insights Media insights

Filter by category: None

Category

Lifestyle

Lifestyle

Lifestyle

Interest

Lifestyle

Lifestyle

Life
event

Interest

Overlapping audience

LS - DE International Travelers (Far East Asia)

LS - DE International Travelers to MENA

LS - DE International Travelers (all)

LS - SuperFoods & Food Trends

LS - Prime Student Mitglied

LS - Prime Video Frequent Streamers - Mobile Connection

LS - Recent Movers (3 Months)

LS - Amazon Video Serien - Komadien & Unterhaltung Streamers

Overlap %
o

1585

19%

100%

5%

4%,

4%

4%

35%

Forecasted daily reach

(i ]

350K-400K

2M-2.5M

14M-16M

JO0K-800K

500K-600K

1M-1.5M

40K-50K

8M-9M

A

Download report

Affinity ©
4

14.27x
3.23x%
2.6x
2.47x%
217
1.98x
1.82x

1.77x



Audience: LS - DE International Travelers (Southeast Asia)

Status: Active Data provider: Amazon '

Affinity Insights

/ ‘I I l O Z O n Description DE International Travelers (Southeast Asia)

Category Lifestyle

Overlapping audiences  Demographic insights Retail insights Media insights

Filter by category:  In-market »  Reset Download report
Category Overlapping audience Overlap % @ Forecasted daily reach @ Affinity © 4
In-market IM - Management Biicher 3% A450K-500K 2.14x
In-market IM - Boerse und Geld Buecher 2% 350K-400K 2.03x
In-market IM - Hochwertige Kameras und Photo 2% SO0K-600K 2.03x
In-market IM - PC Zubehoer ab 200 Euro 3% 600K-700K 1.79x
In-market IM - Business Notebooks und Zubehor 2% S00K-600K 1.78x
In-market IM - Schallzahnbiirsten 2% A00K-450K 1.76x
In-market IM - Ersatzzahnbiirsten & Ersatzdiisen 2% A00K-450K 1.76x

In-market Sonnencremes of Sonnenschutz & Selbstbriuner 2% 450K-500K 1.76x



Dein CRM

Plattform Datenbank



Impact Question

Welche konnten

meine Audience potenziell
abbilden?



Reddit in AT

The front page of the internet

Search-Interest (indexiert)

Zeitraum (2010 - 2025)

#7
Weltweit
Monthly
Visits

ysniweg/soido | -buipo|dx3 'spusu] 86009 :3|j18npd



Wenn man die perfekte Lernbasis
fUor LLMs erfinden musste,

. @




Warum?
Konversationen &
Moderation &
Themenvielfalt &
Skalierbarkeit.



Q Q r/Baking ° Search in r/Baking

r/Baking

£» Community highlights ~

Flair Guidance/Guidelines Thread 2025 Rule Reminder: No Recipe
DivaiesS/liconent flaired posts

otes « 196 comments

Meta % Announcement

E u/Tigrismacska « 17

My birthday cake. | made for myself.




[ HumansBeingBros I

ContagiousLaughter ]

RUTY ~atsWrongWithYourDog ]

( FunnyAnimals
NN

[ NaturelsFuckingLit )

AnimalsBeingBros y

[ AnimalsBeingJerks 1\\

rarepuppers | therewasanattempt ]

[ AnimalsBeingDerps

oddlysatisfying }

[ Eyebleach ]

KidsAreFuckingStupid

AbruptChaos

BeAmazed
TikTokCringe

]‘( Whatcouldgowrong ]
~ AWAY
awfulevery| oddlyterrifying |

Wellthatsucks

| WatchPeopleDielnside

\ N\ [ Tk

Weird

StupidFood

[ somethingimade ]
[ WitchesVsPatriarchy I crafts ] /

AbsoluteUnits

terriblefacebookm

in

CrappyDesign

[ maybemaybemaybe ]

- e ¥ I 1
| GrossStich | | quiling | iamatotalpieceofshit |
[ crochet ..,_[ TalesFromYourServer Thats|
[ VintageFashion [_knitling sewing \ Serverlife atsinsane
WeWantPlates tonightsdinner ]
steak shittyfoodpomn
Embroidery KitchenConfidential
FoodPom
| cookiedecorating | '[ macarons | Chefit Baking . pics
- ; videos
. cakedecorating ] Sourdough E— BestofRedditorUpdates Art 0ldSchoolCool ]
essell [ ——""7T .1 Old_Recipes : AskMen 4 ify
E RainbowEverything Breadit | castiron ook Music Futurology
essertPorn :
FondantHate || AskBaking e M news food | UpliftingNews Showerthoughts |
chefknives ' AskCulina : : - ——
v NoStupidQuestions o .~ P N affs ]“Q_E’f_‘_"a'""ke'mﬁ"e ]
- : //[ nottheonion ] [— " ;
seriouseats _ _ science - mildlyinteresting ]
[ cookingforbeginners LifeProTips gadgsts ] \ [ television L
foodhacks coolguides \ [ dataisbeautiful J
slowcooking _—
[ todayilearned ]
EatCheapAndHealthy
it Frugal
—— | WorkReform |
. WorkReft
ZeroWaste BuyltFerLife | lifehacks orenetorm
gardening loseit ] \ / A povertyfinance ]
A'Y

[ MeaIPrepSundayl YouShouldKnow

| HealthyFood | Personalfinance

Anticonsumption
| )




. 2UDreaaIts: r/roodrorn , r/Kitcnencontidential , r/sserverliirte , r/wewantrlates |

r/StupidFood , r/shittyfoodporn .

*  Why they care about baking: For them, baking is part of a larger passion for all things
culinary. They might be professionals ( r/KitchenConfidential ), appreciate food
aesthetics ( r/FoodPorn ), or enjoy the humor and absurdity of food failures
( r/StupidFood ).

3. The Life Optimization & Frugality Cluster

This audience sees baking not just as a hobby, but as a practical life skill that fits into a broader

philosophy of self-sufficiency and financial savviness.

» Subreddits: r/EatCheapAndHealthy , r/Frugal , r/MealPrepSunday , r/BuyItForlLife,

r/personalfinance , r/LifeProTips .

*  Why they care about baking: Baking is a tool. It's a way to save money by making things
from scratch, control ingredients for health reasons ( r/EatCheapAndHealthy ), and prepare
food in bulk ( r/MealPrepSunday ). It's a pragmatic and useful skill.

4. The Home & Hobbies Nexus

This group connects baking to other creative, hands-on, and often “cozy" domestic hobbies.

* Subreddits: r/crafts, r/sewing, r/knitting, r/crochet, r/VintageFashion ,

r/CrossStitch .

* Why they care about baking: Baking is one of several ways they express their creativity.
It's about the joy of making something beautiful and tangible with your hands. This audience

values craftsmanship and traditional skills, whether with flour, yarn, or fabric.

5. The General Reddit Entertainment Sphere

These are massive, popular subreddits that attract a broad audience. Their connection shows



N

. Reuters World » Business v Markets v Sustainability Legalv Commentary ™ Technology ™ Investigations

Exclusive: Reddit in Al content licensing
deal with Google

biggest hollywood flops @ caddest one piece moments @ garmin vs a
ing @ best fortnite skins Il best korean series on netflix

witube drama & best robot vacuum # hanwha life esports vs. flyquest

for younger kids B useful notetaking apps & recipes for dassic africa

Learn how Reddit Answers works »




6 MNew question

What are typical controversial topics people in r/baking face?

Typical controversial topics in the baking community on Reddit include:

Ingredient Substitutions

Baking Methods

* Macarons: Whether to use the French or ltalian method is a common point of contention.

* Pricing Baked Goods: Many users are tired of pricing questions, which often lack context and can vary widely by
location ir A

Using Box Mixes: The acceptability of using box mixes over homemade recipes is another frequent point of

discussion. "The
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Dein Research Assistent

pe rpleXity @ Einen Prompt fiir Gemini eingeben

+ B video @& DeepResearch Canvas Bild

Frage irgendetwas oder @erwahne einen Raum

(a]=z o

¥ Zeit fur Kaffee mit Claude?

Wie kann ich dir heute helfen?

ChatGPT

Claude Sonnet 4 -

¢¥ Schreiben < Lernen ¢</> Code (*p Privates © Claudes Auswahl

+ |Ste||e irgendeine Frage




In welchem Subreddit



Plattformen &

Nischenportale &
News Publisher &



Impact Question

konnten
relevante Insights fGr meine
Audience liefern?



Affinitaten & Intent
Google

Google

Google Search I'm Feeling Lucky



Affinitaten & Intent

Google

Jo

00 0 P OL OO P OLP

Google

greatest thing to eat

great things to eat while pregnant

best thing to eat when sick

best thing to eat before a workout

best thing to eat after workout

best thing to eat before drinking

best thing to eat before a run

best thing to eat when you have diarrhea
best thing to eat for breakfast

best thing to eat before bed

best thing to eat when hungover

(Google Search I'm Feeling Lucky

)



Welchen Intent



Die Activation Strategy



Insights
K
Action




Ab ins Testing

Daten schlagen ja bekanntlich Emotionen

Source #1

CRM - Transactions
(Demographic)

Insights
Source #2

Amazon DSP Demographic
(Overlaps/Affinities) Contextual
Behaviorual

Source #3

Reddit
(Subreddit Relations)

Output #1

Programmatic
Display/Video
(Amazon DSP + DV360)

Output #2

Ads with Open Comments
(Reddit Ads)

Output #3

Product-ldea

Output #4

Content-Series




Dein Action Plan



Welche First-Party Daten liegen aktuell noch ungenutzt herum?
Welche Produkt-Signale konnten meine Audience potenziell abbilden?
In welchem Subreddit konnte meine Audience unterwegs sein?
Welche lokalen Plattformen kénnten relevante Insights liefern?

Welchen Intent haben meine Nutzer? (Search)



One Last Thing

Ein Prompt fUr erste Impulse

]
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Vielen Dank!

GuUnther Dietz
guenther.dietz@otago.at
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